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[bookmark: OLE_LINK3][bookmark: OLE_LINK4]PROGRAMME SPECIFICATION
for an UG Programme Leading to an Award of
BA (Hons) Business Management (Marketing)
at The University of Northampton.
Unless otherwise stated all sections must be completed. Guidance on completion is available.
	1 Awarding Institution
	University of Northampton

	2 Teaching Institution
	University of Northampton

	3 Programme Accreditation
	Chartered Management Institute

	4 Final Award
	BA (Hons) Business Management (Marketing)

	5 Title of Programme/Route/Pathway
	BA (Hons) Business Management (Marketing)


	6 UCAS Code
	 

	7 Benchmarking Group (QAA or other) where appropriate
	2019 Business and Management




	8 Programme Mission Statement

	This programme engages learners in current business management thinking and practice framed by theoretical concepts.  The aim is to prepare graduates for a diverse range of roles in a variety of business contexts through a focus on sustainable and authentic business management knowledge and skills. Learners’ professional understanding and aptitudes are developed alongside essential life skills and digital capabilities, enabling graduates to have a positive impact on dynamic business environments of the future.

The programme offers a broad, integrated approach to business management in year one which provides a solid grounding for learners to add a specialist focus in year two and their final year on an optional named pathway. Opportunities for optional work placements and professional accreditation with the Chartered Management Institute are embedded in the programme, which, combined with opportunities for extensive employer involvement, supports learners to become career-ready graduates.




	9 Programme Learning Outcomes 
All learning and teaching at the University of Northampton is undertaken using an Active Blended Learning methodology (ABL) in line with a University-agreed definition. This may not necessarily be the case for iterations of the modules on this Programme when taught at partner institutions.

	By the end of this Programme, with limited guidance, students will be able to:

	A: Subject Knowledge and Understanding and Application

	A1
	Critically analyse and evaluate the diverse and dynamic role, nature, management and activities of a range of organisations in the UK and global context

	A2
	Gather, interpret and analyse data and information for business decision making, selecting and using a range of academic and practitioner sources, methodologies and analytical tools.

	A3
	Critically evaluate and apply relevant theories, concepts, models and techniques in a range of complex and challenging business contexts.

	A4
	Critically analyse and synthesise a wide range of factors in a complex and dynamic external environment, including legal, ethical, sustainability and technological developments, to assess the potential influence/s on business choices. 

	A5
	Make judgments by rational analysis and evaluation in relation to incomplete, complex information and situations. 

	A6
	Critically reflect on and evaluate the interpersonal skills, values and behaviours underpinning effective performance in a range of business contexts, showing awareness and respect for cultural differences, leadership and creativity.

	A7
	Critically appraise the key drivers and risks for business success and adapt decisions to help maximise the ethical achievement of strategic objectives.

	A8
	Assess the impact of responsible and sustainable behaviour in business, demonstrating an informed awareness of social, cultural and environmental issues and approaches to resolve potential conflicts.

	A9
(pathway)
	Effectively integrate academic and professional approaches and practices into marketing planning and execution.


	B: Changemaker and Employability Skills[footnoteRef:2] (min 3, usually 1 per category) [2:  Skills also include capabilities, behaviours and attributes] 


	Change: B1
	Propose and justify ethical solutions to complex problems, underpinned by creativity, ethics, and a readiness to refine approach/es according to data and impact.  

	Self-Direction: B2
	Critically reflect on and evaluate personal and self-management skills and identify development needs.

	Collaboration: B3
	Effectively and accurately communicate information, ideas and viewpoints using appropriate styles, techniques and technologies to engage constructively with collaborators, audiences and perspectives. 


 
	10 Learning Outcomes for Intermediate Awards

	Students who leave their programme early may be eligible for an intermediate award. Intermediate awards recognise that students who have successfully completed assessments for part of their programme have achieved the learning outcomes for an intermediate award. 

The intended learning outcomes for Certificates and Diplomas in Higher Education are listed in Appendix 2.

Ordinary Degrees:
The learning outcomes for an Ordinary Degree at Undergraduate Level are the same as those for the Honours Degree. Any differences are in the extent to which individual outcomes have been realised within the total credits studied at Level 6 as identified within the individual student transcript.



	11 PSRB Requirements

	The Programme is mapped to the syllabus for the Chartered Management Institute Management & Leadership Diploma (Level 5).



	12 Assessment strategy

	The assessment strategy for this programme is founded on the following key principles:
· Methods of assessment include activities and formats that are authentic in reflecting business-related activities i.e. the sorts of things graduates will do in their careers.
· Students have an element of individual choice, with guidance, in how they respond to the assessment task, where appropriate, to reflect a diverse range of learning preferences and aptitudes.
· Scaffolded learning and formative feedback are essential in supporting students to succeed.  

Authentic assessment
Throughout the programme, authentic assessment for learning is used to equip learners with knowledge, skills and understanding that will be useful for working in business, including (depending on pathway choice): business reports, presentations, projects with live client briefs, e-portfolios, patchwork assessments, business plans, role-plays and digital artifacts. These activities give learners the experience of identifying, analysing and resolving the sorts of business issues, challenges and opportunities faced by business professionals. The module BUS4xxx Business Challenge Project is an opportunity for learners to put this learning directly into practice with employers who set them a live business challenge brief and contribute to assessment feedback.
Individual choice
Selected module assessments on this programme include opportunities for a level of choice for individual learners in how they respond to assessment tasks. In some cases, this choice is between two different but complementary types of assessment, for example, different types of reports, or different digital artifacts (e.g. a blog or a podcast).  In other modules, a broad assessment type such as ‘e-portfolio’, or ‘visual artifact’ allows module leaders to work with individual learners to agree the final format of the submission. More generally, where the assessment type has been pre-defined, learners are often empowered to select the context (e.g. company or industry) of focus. These choices enable learners to meet prescribed module learning outcomes by selecting assessment types, formats and contexts in which they have greater agency and are more likely to excel at.
Scaffolded learning and formative feedback 
Opportunities for developing proficiency through scaffolded learning and formative feedback are an essential part of the assessment strategy for this programme. Early assessments at level 4 have been designed to support learners’ transition to Higher Education. Developmental, formative assessment is provided in a range of forms: direct written or verbal feedback from module tutors on work-in-progress or following summative assessments; self- and peer-assessment; staged and/or scaffolded assessments (e.g. patchwork assessments, projects and portfolios) which facilitate reflection and feedback opportunities. Learners also receive an additional 2 hours of assessment support per 20 credit module, in line with our Integrated Learner Support model.



	13 Programme structure

	See Award Maps (Appendix 4).  




	14 Admissions Policy and Criteria

	The Admissions Policy for the BA (Hons) Business Management is in accordance with the University’s Admissions; and Equality and Diversity policies; and seeks to recruit to the programme students from diverse educational and social backgrounds who have the ability to benefit from and motivation to complete the programme. The programme welcomes applications from those with a wide variety of educational qualifications, and will consider on merit applicants with no formal qualifications.
· Entry Requirements
· Admissions Procedures and Selection Criteria
 



	15 Assessment Regulations

	Modular framework regulations apply, including any proposed supplementary regulations.




	16 Support for learning  

	At institutional level support includes those services offered by Library and Learning Services, Information Technology Services and Student Services (please refer to The University of Northampton website http://www.northampton.ac.uk/ and click on current students). In addition, the Learning Development team provides support for study skills.
Learners receive an additional 6 hours of embedded academic skills development at each level of the programme of study.  These are shared across core modules and will cover academic and digital skills from Library and Learning Services teams, and employability and changemaker skills development from the Changemaker Hub.

At subject group and programme level, the Personal Tutor (PT) provides support for learning as well as pastoral care. Personal Tutors are drawn from the subject team and with therefore have subject expertise in order to support students academically. On BA Business Management learners can expect to meet 1-2-1 with Personal Tutors on a regular basis throughout the academic year to be provided with academic and pastoral support. 
 
Programme leaders are key figures in overseeing and providing learning support in conjunction with PTs. The programme leaders are responsible for overseeing the smooth delivery of the programme together with offering support as necessary to learners. The programme leaders have an overview of the pathways and modules which make up the programme, and have overall responsibility for the student experience. 
 
Module leaders all have expertise and experience within their subject discipline and will provide personalised support regarding individual modules together with signposting to the wider network of student support as needed e.g. study advice, assessment support, referencing skills and so on. Module Leaders are responsible for the scheduled activities of teaching staff and students registered for that module.  



	17 Evaluation and quality enhancement 

	The University of Northampton has several methods for the monitoring and enhancing of academic quality and standards. These include:

· External Examiners
· Boards of Examiners
· Annual Review processes 
· Student-Staff Liaison Committees
· Periodic Subject Review
· Student evaluation surveys (including module reviews)

The programme is continuously monitored by the Programme Team through the receipt of both formal and informal feedback. Informal student feedback is continuously sought and responded to by the Programme Team as a major part of the monitoring process. More formal feedback is obtained from students via module reviews carried out annually and other forms of student surveys. Course Advocates are invited to attend the Student-Staff Liaison Committee meetings where they have the opportunity to raise issues of concern for discussion. Further formal feedback is obtained from the External Examiner, who normally visits the University at least once per academic year to examine various aspects of the programme and submits a written report to the University at the end of each academic year. Any matters arising will be considered and responded to by the Programme Team.



	18 Indicators of quality and standards

	QAA Subject Benchmark Standard – Business and Management 2019 
CMI standards for Level 5 Diploma Management & Leadership




	19 Date of approval or revision
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Guidance on preparing programme specifications is available on the QAA website at: http://www.qaa.ac.uk/academicinfrastructure/programSpec/default.asp. 
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Version: July 2020
Appendix 1: Programme to Module Learning Outcomes Map 
BA (Hons) Business Management (Marketing)

Enter the Module Codes in the left hand column and indicate which modules address which PLOs into the appropriate cells. Add / delete rows as applicable.
	
	Compulsory / Designated
	Section A: 
Subject-Specific Knowledge, Understanding and Application PLOs
	Section B: Employability and Changemaker Skills PLOs

	Level 4:
	
	A1
	A2
	A3
	A4
	A5
	A6
	A7
	A8
	A9
	B1
	B2
	B3

	ACC1900 
	C
	
	X
	
	X
	
	
	
	
	
	X
	
	X

	BUS1903
	C
	X
	
	X
	X
	
	
	
	X
	
	
	
	

	BUS1901
	C
	
	X
	X
	
	
	X
	
	
	
	
	X
	X

	BUS1904
	C
	X
	
	
	
	X
	
	X
	X
	
	X
	
	

	BUS1905
	C
	X
	X
	
	
	
	X
	X
	
	
	
	X
	X

	MKT1900
	C
	X
	
	X
	X
	X
	X
	
	X
	
	
	X
	X

	Level 5: 
	C/D
	A1
	A2
	A3
	A4
	A5
	A6
	A7
	A8
	A9
	B1
	B2
	B3

	BUS2900
	C
	
	X
	
	
	X
	X
	
	
	
	
	X
	X

	BUS2901
	C
	X
	
	
	X
	X
	
	X
	
	
	X
	
	X

	BUS2902
	C
	X
	X
	X
	X
	
	
	X
	X
	
	X
	
	

	MKT2001
	C
	
	
	X
	
	X
	
	
	X
	X
	
	X
	X

	MKT2009
	C
	
	X
	X
	X
	
	
	X
	
	X
	
	X
	X

	Level 6: 
	C/D
	A1
	A2
	A3
	A4
	A5
	A6
	A7
	A8
	A9
	B1
	B2
	B3

	BUS3900
	C
	
	
	X
	
	
	X
	X
	X
	
	
	X
	X

	BUS4001
	D
	
	X
	X
	X
	X
	
	
	
	
	X
	
	X

	BUS4900
	D
	
	X
	X
	X
	X
	
	
	
	
	X
	
	X

	HRM3020
	C
	X
	
	
	X
	X
	X
	
	X
	
	
	
	

	MKT3051
	C
	
	
	X
	
	X
	X
	
	
	X
	
	
	X

	MKT3055
	C
	
	X
	X
	X
	X
	X
	
	
	X
	X
	
	




Appendix 2: Learning Outcomes for Intermediate Awards

	Certificate of Higher Education

	The award of a Certificate of Higher Education indicates that, with detailed guidance, students will be able to: 

Subject-Specific Knowledge, Understanding and Application (max 3)

1. demonstrate knowledge of the underlying concepts and principles associated with their area(s) of study, and an ability to evaluate and interpret these within the context of that area of study; 

2. demonstrate an ability to present, evaluate and interpret qualitative and quantitative data, in order to develop lines of argument and make sound judgements in accordance with basic theories and concepts of their subject(s) of study; and

3. evaluate the appropriateness of different approaches to solving problems related to their area(s) of study and/or work.
Employability and Changemaker Skills (max 3, drawn from the ChANGE Project)

4. work collaboratively, making connections with peers.

5. use their knowledge to identify opportunities for change.

6. use evidence to generate impact for themselves and their communities.


	Named Diploma of Higher Education [to be completed by the Programme Team. Delete this box if your DipHE is unnamed]

	The award of a Diploma of Higher Education indicates that with guidance students will be able to:

Subject-Specific Knowledge, Understanding and Application (max 5)

1. achieve sustained individual and group performances utilising techniques and skills appropriate to a range 
of styles and forms.
2. create an ‘original’ performance based on a knowledge of devising skills appropriate to the style and form 
of the work.

3.  realise a performance utilising skills and techniques suitable for employment in TV, film and Radio

4. be aware of audience reception and its relationship to the form of the work being performed.

Employability and Changemaker Skills (max 3, drawn from the ChANGE Project)

5. create collaboratively through professional connections.

6. be socially responsible and use their knowledge to manage opportunities for positive change.

7. use evidence and reflection to develop themselves and generate positive impact on their work with others.


	Unnamed Diploma of Higher Education [delete this box if your Dip HE is named]

	The award of a Diploma of Higher Education indicates that with guidance students will be able to:

Subject-Specific Knowledge, Understanding and Application (max 5)

1. demonstrate knowledge and critical understanding of the well-established principles of their area(s) of study, and of the way in which those principles have developed

2. demonstrate the ability to apply underlying concepts and principles outside the context in which they were first studied, including, where appropriate, the application of those principles in an employment context

3. demonstrate knowledge of the main methods of enquiry in the subject(s) relevant to the named award, and ability to evaluate critically the appropriateness of different approaches to solving problems in the field of study

4. evidence an understanding of the limits of their knowledge, and how this influences analyses and interpretations based on that knowledge.
Employability and Changemaker Skills (max 3, drawn from the ChANGE Project)

6. create collaboratively through professional connections.

7. be socially responsible and use their knowledge to manage opportunities for positive change.

8. use evidence and reflection to develop themselves and generate positive impact on their work with others.






Appendix 3: ASSESSMENT MAP – BA (Hons) Business Management (Marketing)

	Assessment
Type Module Code
	AS
(assignment)
	DI
(dissertation)
	ES
(essay)
	MC
(multiple-choice test
	OR
(oral)
	PS
(presentation)
	TC
(time-constrained assessment)

	Level: 4

	ACC1900 
	X
	
	
	
	
	
	X

	BUS1903
	XX
	
	
	
	
	
	

	BUS1901
	X
	
	
	
	
	X
	

	BUS1904
	XX
	
	
	
	
	
	

	BUS1905
	X
	
	
	
	
	X
	

	MKT1900
	X
	
	
	
	
	X
	

	Level: 5

	BUS2900
	XX
	
	
	
	
	
	

	BUS2901
	XX
	
	
	
	
	
	

	BUS2902
	X
	
	X
	
	
	
	

	MKT2001
	X
	
	
	X
	
	
	

	MKT2009
	XX
	
	
	
	
	
	

	Level: 6

	BUS3900
	X
	
	
	
	
	
	

	BUS4001
	
	X
	
	
	
	
	

	BUS4900
	X
	
	
	
	X
	
	

	HRM3020
	X
	
	
	
	X
	
	

	MKT3051
	
	
	XX
	
	
	
	

	MKT3055
	X
	
	X
	
	
	
	




Appendix 4: AWARD MAP – BA (Hons) Business Management (Marketing)

Version: October 2017
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